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ABSTRACT

Social media platforms like YouTube, Facebook, Instagram, and Twitter have
revolutionized communication and information consumption. With billions of
users, these platforms generate massive amounts of data for analysis. Big data
analytics helps businesses predict consumer preferences, tailor marketing
strategies, and improve experiences. However, the sheer volume of data
presents challenges in analysis. Social media platforms facilitate information
sharing for learning, innovation, branding, self-improvement, and customer
involvement. This paper explores how social media posts influence decision-
making using big data analytics.
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